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THE LEVEL MODEL OF BEAUTY VALUE IN PHRASEMICS

Kpacy nosuyionosano 6 cmammi sk suwgy, abCcoatOmmuy YiHHiCMb HCumms 3 AKYeHMy8aHHAM NPoOaeMU ii pO3YMIHHA:
O00HOYACHA akmyanizayis He3anepeyHoi cymuocmi Kpacu ma ii 6iOHOCHOCI, MIHAUBOCMI Kpumepiis, cy6 eKmueHocmi
oyinox mowo. Llinnicmes Kpaca penpesenmye ecmemuunuil pisensv yinnicnoi kapmunu ceimy. dpaszemika nepeddbauae
8UOLIeHHA HAUOINbUWL MUNOBUX | CIMAIUX 3MICTNIOBUX O3HAK YIHHOCMI Kpacd, AKI 8UOKpeMUu ma 3aixcysanu HOCii Mosu,
wo nioKpinieHo 8 cmyoil08aKHI 3aIyYeHHAM PO3IMAIMOo20 inlocmpamusrozo mamepiany. Onuc yiHnocmi Kpaca 30iiCHeHO
v ppaszemiyi 3a 00NOMO2010 MemMOOy NAPAMEMPUYHO20 AHANIZY CEMAHMUYHOT CMPYKMYpU (hpasemu 3 onepmam Ha OYiH-
HULL MAKPOKOMNOHEeHm i Memoody i0eocpaiunoco epynyeanHs (Qpazemua akciono2ivha onosuyiss «8pOOIUSUL — 306Hi
HenokasHuu, Henpusabausuily). Tpupienesa modenv ananizoganoi yiHnocmi npedcmagnena pisHAMU OCMUCTIEHHS, 3HAYY-
wocmi ma nepedCusanHsl.

Kniouosi cnosa: oyinka, pieeHvb 0CMUCNICHHS, PIBeHb 3HAYYWOCMI, PIBeHb NEPedCU8ants, gpasema, gpazemika,
YIHHICMD.

In modern linguistics the theoretical and practical problems of concept «beauty» (Yu. Meshcheryakova (Meshche-
ryakova), |. Okuneva (Okuneva), G. Sadrieva (Sadrieva)) and beauty value are actively developed (Zh. Krasnobaieva-
Chorna (Krasnobaieva-Chernaya; Krasnobaieva-Chorna)). In the study, beauty value is positioned as a representative of
the aesthetic level of the axiological world’s image. The axiological world’s image is defined as the understanding of the
world by man, his fragments and the status of the human person in this world through the evaluative categorization in
values and non-values opposition. Evaluative categorization plays the dominant role in the creation of the axiological
world’s image. Evaluative categorization — the formation of values due to the evaluative understanding of environmental
objects. The axiological world’s image appears as a mental structure formed by blocks of evaluative categories (beauty /
non-beauty). The important element of the axiological world’s image is the evaluation — intellectual and psychic act,
revealing a positive or negative feature of the subject stipulated by acceptance or rejection of a value. The values are the
phenomena, which were evaluated very positively. In the axiological world’s image the concepts of «good» and «bad»
imply the presence of each other and form a semantic space around, represented by phrasemes.

The purpose of the article lies in description of the levels of beauty value in phrasemics.

The object of the article is beauty value. The subject of the article are phrasemes with evaluative semantics of
‘beauty’ in single-structured and multi-structured languages.

The material of the investigation comprises phrasemes with the semantics of ‘beauty’, taken from trustworthy
phraseme-graphical publications in Ukrainian, Russian, English and German. The main body of representing phrasemes
of the beauty value is formed of 400 phrasemes and about 1 000 contexts of their use.

The beauty value in phrasemics are described by the method of parametric analysis of the phraseme semantic
structure with accentuation of evaluative macrocomponent and the basic method of ideographic linguistics, the method
of thematic fields. The basic unit of analysis is phraseme axiological opposition, regarded as a unity of two phraseme
blocks: the first is formed by phrasemes, semantics of which correlates with the values, and the second is made up by
phrasemes, semantics of which correlates with non-values (phraseme axiological opposition ‘Beautiful — Outwardly ugly,
unattractive’).

The value has a three-tier structure, designed by L. Baeva (Baeva 21-26) in the frame of existential axiology and
adapted in the article to the analysis in linguistic.

The level of comprehension embodies the subject's awareness of the reason why an object is important. It found
that the external objects and their properties will be a priority for the subject. The search for meaning arises as the basis
of the value represented by the initial information of the beauty value from aesthetic, psychological, and cultural and
linguistic-cultural studies (Bolshakov 2002; Vyzhletsov 1996; Stolovich 1994; Tugarinov 1988):

e central aesthetic value;
diversity (has the sublime, high and ordinary, prosaic form);

a source of enjoyment and an element of happiness;

a means to develop and enrich the inner world of person;

performs informative, educational function and function of pleasure;

unity of objective («property of some phenomena») and subjective («special kind of pleasures»);
organically connected not with thought and not with action, but with feeling, emotion;

aesthetic interpretation;

generated only in the interaction of person with the world,;

embodies the unity of «meaningful and desired (due), real and idealy;

a necessary condition for the essence of humanity, ets.
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The level of significance — the level of substantive content, which is characterized by variability, due to the
domination of a subjective feature. The phrasemics assumes the selection of the most typical and most consistent content
features of the category of value, which have been distinguished and recorded by native speakers. Antonymic pair of
phraseme-semantical groups represent this level of beauty value:

1) PhSG «Beautiful» (UKr. 1060 oxom ensanymu; sax (Mo, niou i 1. iH.) [ma] xeéimoukxa (kéimka); sk (MO8, HEMOG
1 T. iH.) nepemumuii; sx (M08, Hibu 1 T. 1H.) cKynanuil y Moioyi, sk (Mos, Hibu 1 T. i0.) 3 kamens subumuii (2); xou y pamyi
(psamys) enpas; Kk max ysime (npoysimae, posysimac 1T. 1H.); K (M08, Haue 1T. iH.) JsleuKka; ouell He giosedeui (He
8I0ipeeut); Xou 3a pamy Kiaou; Xo4 Kapmury mMamoil; xou mauol, xou euousucs (1); ax (mos, nave i T. iH.) Hamarwbosa-
nuit (1); sx maxie ysim (1); sk (mos, naue i7.1iH.) nucanxa (2); [Hi] nepom ne cnucamu (onucamu) [ni croeom He
ckazamu], honbk. (2); RUSS. kax kapmunka; kax Ha kapmunke; naibyuku (naivyvl) odausxcews (2); ne mous [He 6 cunax,
nenwv3s] omopsams 2nas, (as) fair as a lily (as a rose); May Queen; Germ. aussehen wie eine Pfingstrose; Figur machen;
ein netter (niedlicher, reizender) Kdfer; aussehen wie eine Landpomeranze; das ist iiber alle Begriffe schon; dufte Biene,
conver., fam. (about the woman); ein Bild von einem Mddchen (von einem Weibe), conver. (about the woman); ein Bild
von einem Mann (about a man); ein junges (nettes, liebes, hiibsches) Ding, conver. (about a young girl); ein flotter
Dampfer, conver. (contexts 1-13)):

(1) Ukr. 3ate B Crenana CemeHOBHYA JOYKU — KOXKHY Xou y psamys énpas ([lanac Mupauii);

(2) Ukr. Ha posmytti ko63ap cuaute Ta Ha k0031 rpae; Kpyrom xmommi ta miBuata — Ak max npoygimac
(T. LleBueHko);

(3) Ukr. Momoauii [xnonens). A rapuuit — xou kapmuny manoii (1. CouuBerp);

(4) Ukr. [TInaton I'aBpunoBuy:] To sSKy TH MeHi X0Tia maHHOUKY paauTh, Dempopo? [Penopa (cMmietses):] E, Tam
niBurHa xou suousucs (C. BacuipueHko);

(5) Ukr. Tapua [mMonmoauiis] sk nucanka, nifpko 6 ii B3sB, — npomosus €pemist (1. Heuyii-JleBunbkuii);

(6) Russ. Ceituac Wropp moyeMy-To BCIIOMHHI JAEBYIIKY, KOTOpas mIymena cerofHs B kabuHere y CHBKHHA.
Crosmas nesuonka! @urypka — nanvuuku obausxicews (1. 1aBbinoB);

(7) Russ. JIuro Maruu 66110 Takoe OJIM3KOE U TAKOE MPEKPacHOE, 4To BraguMup re Moz omopeanis OT HETO CBOUX
2na3 v Bce cMoTpen, cmotpen (B. MnserkoB);

(8) Russ. A neBymika-to kpacaBuia u3 cebs, kax kapmunka (A. Tlucemckuii);

(9) Both sisters were fair as lilies (Ch. Bronte);

(10) Germ. Guck mal, die da driiben mit dem Peter tanzt, das ist eine dufte Biene, was? (W. Friederich);

(11) Germ. Mit ihren blonden Haaren und dunkelbraunen Augen war sie ein Bild von einem Mddchen (MDtI);

(12) Germ. Das schonste Exemplar einer Blondine, die, nicht zu viel gesagt, neben den ersten Schonheiten des
Hofes Figur machen wurde (F. Schiller);

(13) Germ. Kennst du die Kleine da driiben? Ein flotter Dampfer! (W. Friederich);

2) PhSG «Outwardly ugly, unattractivey» (UKr. ni 3 naeuet, ni 3 oueil; i ensinymu euoko, RUSS. Hu koowcu Hu pooicu,
vulg.-vernac.; an ugly duckling; Germ. ein eckiger Kerl; er ist nicht gerade ein Adonis (er ist kein Adonis), playf. (contexts
14-18)):

(14) Ukr. Konu 6 BoHa Oyia rapHa, TO MeHi He Tak Oyyo 0 jkalib, aTOK Taka TOOI MMoraHa, 1o i 2IAHYMU 2UOKO
(I. Heuyii-JleBumpKmii);

(15) Russ. O monro jaymarn, JOJNrO JIOBHJ KaKylO-HHOY/b YIJIOBATYIO YEPTY, 32 KOTOPYIO MOXKHO ObUIO OBI
YIENHUTHCS, B HAPY)KHOCTH, B MaHepaxX WIM B XapakTepe ITOro JIMIA, HAKOHEel, MaXHyB PYKOH, BbIpaxaJcs Tak: — A 'y
3TOTO Hu Kooy Hu poxcu, oY BujeHus (M. I'oHuapos);

(16) Russ. — I'nsiaets mpoTuBHO! CKOPO Y3KE COPOK JIET, HU KOMNCU HU POXCU, & TAKXKE, TIOAU ThI, HAIYIPUIACH,
3aBUJIaCh, KopceT Hajxena (A. Uexos);

(17) I was one of the wealthiest young men in Cornwall... the ugly duckling... had become a splendid swam
(S. Howatch);

(18) I am one of the ugly duckling of the war generation. The sort that will never become swans (J. B. Priestley);

Marker of external beauty of the person are:

a) correct structure of the body (UKr. six (mos, nibu i 1. iH.) sumouenuil, 2apno ckpoenuti; Germ. eine gute Natur
haben (1) (contexts 19-20)):

(19) Ukr. Yes [niBunHa] — 5K 6umouena, a OBra Koca, YOpHa, sIK Ta/If0Ka, TaK i 0OBUBAETHCS KPYT TOHKOTO CTaHy
(M. Crapunpkuii);

(20) Ukr. 3axap JlaBu1oBHY JIOBTO JUBUBCS BCIIJT 2ApHO CKPOEHill, MIlIHIH, TIOBHIN IIEBHOCTI B CBOIM CHIII MOCTATI
Topinoro (O. [decHsxk);

b) broad shoulders (for the man) (UKr. apuun y nneuvax; apuwun 6 naeui; RUSS. kocas casicenv 6 nieuax; TI€YH
Kocas caxcens (contexts 21-23)):

(21) Ukr. Muxkona iine, Henaye Opuna, — CasxkeHHuit 3pict, apuun ¢ naeui (I1. BopoHbKo);

(22) Russ. Cama BHENIHOCTh €ro ObLTa MOPA3UTENILHON: BHICOUCHHBIHN, IIEYUCTHIH — O TAKUX JIFOJSIX B CTAPUHY
TOBOPHJIH, YTO Y HUX 8 nieuax xocas cadicends (Y0. XKyko);

(23) Russ. — Cein 1 Moit He Ob1T yman?.. PocTy 00761100, pyKa, 4TO JKeJe3Hasl, TUICYH — KOCds cadcetv; YMep,
KacwsiHoBHa, ymep, Oose3Has, — Bot yx tpunanuatsiit nens! (H. Hekpacos);

¢) height (Ukr. nionupamu [naewuma (20n06010)] cmenio; RUSS. pocma (pocmom) 6 kocyio casxcens,; (as) tall as a
maypole; Germ. lang (dzirr) wie eine Bohnenstange (eine lange, diirre Bohnenstange); langer Labanm (contexts 24-27)):

(24) Ukr. Vsiiimos [Hazap] i cToite nepen Hamu, cmemio nionupatouu (Mapko BoB4oK);
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(25) Russ. — Kpacager 0611 13 ce6st. Pocma 4yTh HE 6 KOCYIO Cadicelb, CTOUT OBIBANIO CPEb MYXXHKOB Ha Gasape,
Bcex Beimie ronoBoi (I1. MensaukoB-Iledepckmii);

(26) ‘Nanny!’ I shouted... grabbed her in my arms and swung off the ground. ‘Mercy’ Shrieked Nanny... ‘You’re
tall as a maypole’ T wasn’t, but I was pleased to hear her say so (S. Howatch);

(27) Germ. Lang wie eine Bohnenstange, knochig und mager (T. Skou-Hansen).

In Russian phrasemics, height can have a negative evaluation (Russ. koromenckas eepcma; ¢ [6] Konomenckyio
eepcmy, kananya noxcapras, playf. (contexts 28-29)):

(28) Russ. — Pa3znepaiics! MBaH CTOSI — CIOBHO apIiiH NporioTil. — Hy, 4ero cTouilb, éepcma Koromenckan? —
paccepauncs Cepx. — CkazaHo pasaesaiics (P. I'opnon);

(29) Russ. — Tet MHE Opoch, Kananua noscapHas, myrats mopei! (M. ByGeHoB).

In the German phraseme Germ. eine lange (diirre) Bohnenstange (diirr, lang wie eine Bohnenstange), conver.,
fam. (context 30) combines the features of ‘high” and ‘thin’:

(30) Germ. Peter ist lang wie eine Bohnenstange geworden — groBer als sein Vater (MDtl).

Feature of external non-beauty of the person are:

a) ‘low’ (UKr. 6io copura 0ea (mpu) éepwxa,; RUSS. om 3emnu ne suoams (e 6uono); uyme om [c] semnu suoame
(suono); Tom Thumb; Germ. (kaum) drei Kdse hoch, playf.; seine Natur ist zu kurz geraten (contexts 31-34)):

(31) Ukr. Tobi Bxke OJMHAINATH POKIB, & TH 6i0 2Opuika — 0684 6epuika, — MPOJOBKYBAB 3HYIIATHCS Macirok
(I. barmyr);

(32) Russ. — Buauis, AdaHacuii, — MSITKO cKa3ai 0aTIOIIKa: — ThI yXKe Terepb rpy0o oTBeuaemb MaTymke! 1o
Hexopolno!.. — 3-3x! — BApyr HabpocuiIack MaTyIka Ha Oatiolky. — Ada-Hacuii... Om 3emau ero ne 6uoHo, a OH A-da-
Ha-cuii! Eme yero no6poro — Adanacuit IBaHoBuu. .. 3oBuck ®anackkoii, u Bce TyT (M. [ToTanenko);

(33) In his pants of beaten wool, and his round cap, he was a malchik, a Tom Thumb, a Lilliputian (J. Aldridge);

(34) ‘If you’re Ira Marsh,” he said... ‘I want to talk to you.” She stared down at the little man, frowning. ‘Out of
my way, Tom Thumb,’ she said sharply. ‘I’m fussy who I talk to’ (J. H. Chase);

b) ‘fat’ (Ukr. xou 06i00s enu; xou nayioxu (yyyensim) outi, derog.; eousamucs / ébumucs ¢ mino (derog. 6 cano),
He 8moenumbvcsi (Nomosnumscs) 8 06epi (6 wkypy), derog.; saniueamu / 3aniuemu sxcupom, derog.; sik ne aycue, derog.;
Haioamu / Haicmu uepego (ny3zo, nuxy, mopoy), VUlg.; [asxc] wkypa penae / penne; posniugamucs / po3niuemucs 6io
arcupy, disappr.; vomupu na vomupu, playf., ironic.; wicms na oeg ’smo (ha wicms), CONVEr., ironic.; /i xonem (ha xomui)
ne 06’idew, playf. (2); Russ. ronamwca om [c] acupy, vernac.; (as) fat as a pig, conver., derog.; (as) fat as butter;
Germ. Fleisch ansetzen; Speck ansetzen; Speck auf den Rippen haben; Fett ansetzen; eine massige Erscheinung; aus der
Naht platzen; gut beieinander sein (2), conver. (context 35-41)):

(35) Ukr. — IlIust B HBOTO — X0u 00i00s 2Hu, IMKA — K He JyCHe, OYl JHCUPOM 3ANAUSAIONDb, CAM Y WIKYPY He
smognumscs! — kaxyTb npo Hporo neopoBi (ITanac MupHwuii);

(36) Ukr. Bona He OyJia moraHoro, KOJid 0 He po3niusanacs 6io 0TOro Jcupy, 10 B MOJIOJOMY, CBIXKOMY OpraHi3mi
BHIaBaBcA sK AereHeparis (Isax Jle);

(37) Ukr. Ha Hpomy 1mamnka Ky piata Oyia 30MTa Ha MOTHIIHIIIO, MK YEPBOHA, OCh-0Ch, 3/[aBAIOC, penHe Ha Hil
wkypa (A. TonoBko);

(38) Russ. — Ax Tbl, OeccThikKe TBOM r1a3a! — BOCKIIUIANA nonabs. — [losicHuily emy cBeno! He HbiHUe-3aBTpa
¢ orcupy onnews! Uiib 006pa3uHy-To pa3aysio, CIOBHO KoBajbckuit Mex! Cano u3 paszboitnuka kamiet (M. BoBuok);

(39) ‘You’re getting as fat as a pig’... ‘Yes, think I have been putting by a little weight,” he said
(P. G. Wodehouse);

(40) Yesterday Auntie Esme let me help her give him his bath, and he’s fat as butter (D. Stuart);

(41) Germ. Die Anne ist jetzt aber recht gut beieinander. Friiher war sie doch viel schlanker (W. Friederich).

In English phrasemics, female completeness ((as) plump as a partridge (context 42)) and children's fatness ((as)
fat as butter (context 43)) can have a positive evaluation:

(42) Marjorie Stafford was as fair as the morning with bright-red cheeks ... and as plump as a partridge
(Th. Dreiser);

(43) Bicket, still troubled that she had not shared that lunch, patted her tenderly, and said he would soon have her
as fat as butter — he did not explain how (J. Galsworthy);

c) ‘thin® (Ukr. cami gyxa ma 3y6u; orcusim npucox do cnunu (0o xpeéma) (1); asic pebpa 3namu; asc xicmku
mopoxmsams [cami (minvku)] Kicmrxu ma wxipa (wxypa); mitvku oui pocmyms, [adxc] peopa ceimsmucs (1; 2); sax (mos,
Hibu i T. i0.) mpicka (2); xpebem uyxamu uepes scusim, playf.; Russ. oonu xocmu; (as) thin as a lath (rake); Germ. diirr
wie eine Hopfenstange; vom Fleisch kommen; j-d fdillt aus dem Anzug, conver.; kann man das Vaterunser durch die
Backen Blasen, conver., fam. (contexts 44-47));

(44) Ukr. [Kapmo:] — XKinka moyana cOXHYTH, sK mpicka crana. Ta Tak i BMmepina (ITanac MupHwuii);

(45) Ukr. — Xymroma [HeBicTKa], asic kicmxu mopoxmsams, — xypunacs matu (M. Ctenbpmax);

(46) Russ. — Criut cupoTKa, — cKaszaja crapyxa. — XyIeHbKuid, 0onu kocmu (A. Yexos);

(47) But I must say... you don’t flatter your new job. You’re thin as a rake (A. J. Cronin).

In Ukrainian phrasemics, the thinness correlates with health non-value: a marker ‘exhaustion’ (UKr. six (mos, naue
i1, i1.) mowi (1); s srcusi mowyi; six (M08, HiGU 1 T. 1H.) GUAGIEHUT TUMOH, JTAHMYX (MIWLOK) I3 KicmKamu (3 Maciakamu),
ironic.; noxazysamu / noxazamu [ceoi] pebpa,; ceimumu pebpamu, xoosuuil (xcusuil) mpeys (mepmeeys) (1)) and a face
color marker (yellow, gray, black, pale) (ax eick, 31 cn. owcosmuil; sk (Mo, Hi6u 1T. iH.) 3emrero (nunom) npunacmu |
npunadamu, EPEB. 31 CIL. auye, 0OMUYYs, K (MO8, HeMO8 1 T. 1H.) 3 60cKy 3ainaenutl), compare also Russ. <oona> rooca
0a xocmu; a bag of bones (skin and bone (bones) and Germ. eine bliihende (frische) Farbe haben (contexts 48-55)):
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(48) Ukr. — TTigxomKy s 10 IBOIO CYXOro, sK TapaHs [Y0JOBiKa], ... HY, Haue dcuei mowi TOOI, aXK JTUBUTUCS
He3pyuHo (M. Crempmax);

(49) Ukr. YV MeHe mepex o4YMMa CTOSTh TPHBHAM — KHIiBCHKI 3BITBHEHI 3 HEBOJI TPOMAMISHH, HCUGI Mepyi
(O. JloBkeHKO);

(50) Ukr. — Ik Tt 3mapHina, ['anHOuK0! — mpoMoBuB 3iHbK0. — CaM rapHHii: )KOBTHIA SK BiCK, a XYAHi, K CKiIlKa,
uie i oui nozamseano (b. I'pindenko);

(51) Ukr. Hic iioMy 3aroCcTpUBCsI, 001u4Ys1 MO8 NULOM RPUNALO, CaM TpsceThes, Xymuii (Jlecs Ykpainka);

(52) Ukr. Yepepnuii Tud, TyOepKyIIb03 i )OBTYXa IEPETBOPHIIH 11 Ay>KOTO, BPOIHBOTO CHHA HA YOPHHHN JIAHIMYX
3 Maciakamu, B sIKOMY JienBe Tiina ickpa xxurts (J1. [lepBomaiicekuii);

(53) Russ. Crapyxa cumena Ha Kparo [eYKH, CBeCHB HOTH. JIUIO ee ObLI0 GlieTHO-KEITOe — KoJica dd KOCMU; ...B
rJ1a3ax BUIHEIOCH Maito u3HU (. PemeTHHKOB);

(54) Russ. UcToMuIInCch KPECTBSIHE, CHJIS 3a PEIIETKOM; COBCEM CephIe CTalM, CKEJIEThl CKENeTaMH, Kodca Od
Kocmu, He y3HaTh — OoJbie rona cunenu (A. CepapuMoBud);

(55) He was nothing but skin and bone. His clothes hung upon him like rags on a scarecrow (W. S. Maugham);

d) ‘bald’ ((as) bald as a coot (as an egg); Germ. er kann sich mit dem Schwamm frisieren, playf.; er hat schon
einen mdchtigen Mondschein, playf. (context 56));

(56) He pulled off his velvet cap of maintenance as he spoke, and displayed a pate which was as bald as an egg
and shone bravely in the fire-light (A. C. Doyle);

e) ‘humpback’ (Germ. der trdgt die Kriegskasse auf dem Riicken weg, ironic.);

f) ‘clubfoot’ (Germ. iiber den Onkel laufen)) Too.

In phrasemics, the beauty value presents sensory evaluation with actualization of sensory-taste (evaluative row
‘attractive — unattractive’ (contexts 1-56)), psychological (evaluative row ‘interesting — uninteresting”) and emotional
(evaluative row ‘desired — unwanted’) (markers ‘derogatory’, ‘disapprovingly’, ‘disapprovingly’, ‘familiar’, ‘ironical’,
‘playful’, ‘vulgar’) types (according to N. Arutjunova (Arutjunova 75-76)).

The level of experience assumes the predominance of sensory-emotional attitude and existential-intellectual
thinking. The experience of beauty as values arises when a person feels herself holistic, able to raise her feelings to the
ultimate spiritual height. The personal experience of beauty is a special expression of its human value. Value is perceived
subjectively in accordance with unique life experience and established through certain experiences reflected in
phrasemics.

The manipulative ability of beauty in the axiological world’s image is transmitted by phrasemes Ukr. manumu oo
cebe (1) (‘to attract with its appearance, beauty, freshness’); UKr. [aowc] ebupamu / 6pamu [6 cebe] oui (oko), [axc] 3a oui
xanamu (‘t0 attract with its beauty, brightness of colors, etc.’; Russ. 6pocumocs [kunymocs, memamocs] 6 enasa; Germ. in
die Augen fallen (springen, stechen) (‘to attract someone's attention; be especially noticeable’); Russ. ne ceooumo [ne
cnyckamv] 2nas (‘to gaze at someone or something”) (contexts 57-63)), implemented with the help of attention, interest
(marker eyes) and marked by the influence on the mind of the subject:

(57) Ukr. Ti xpaca oui ebupana, i He XoTijocs AymaTw — JypHAa BOHA 4YM PO3YMHA, J00Opa 4M CKakeHa
(YO. SIHOBCHKHIA);

(58) Ukr. Jlexanu nepcTHi, yBiHUaHI KOIITOBHUMH KaMIiHIIMHE, SIKi aX eéOupanu ¢ cebe oui (B. Kyuep);

(59) Ukr. Bci Bonu [xycTouku | Kpacusi. Ao sbupatoms oui. Koxna 3anunae Jlonensky xinouay (I'. Uybau);

(60) Russ. Yrto-To GBUIO B €€ KPacoTe, U4TO TaK U Memalocsh 6 2iaza ¢ nepsoro 3risa (P. JlocroeBckuii);

(61) Russ. baponecca — mblliHasi, TOMHAsE U JICHHBas OpIOHETKA, YYBCTBEHHAsl HA BHI, HO B CYIIHOCTH Goiee
HE)XHasi, YeM CTPAcTHas — KUOAIach BCIKOMY 6 2na3a CBOeH Tsokenoit kpacoroi (A. Kynpun);

(62) Russ. Ho neiicTBUTENBHO, HENB3s OBLIO céecmu 2na3 ¢ Hee: ynuButeabHas kpacasuna (H. YepHsimeBckuit);

(63) Germ. Lange wollte sich nichts zeigen, was ihm besonders in die Augen gestochen hitte, bis er eines Abends.
Eine junge Frau sah, deren Schonheit und Benehmen ihm auffielen (G. Keller).

The study records:

a) the opposition of external beauty to the unsightly inner world of person (contexts 64—66):

(64) Ukr. Lkipa B HBOTO OiNa, ajxc Ha ouso, Ane — 4opHa BapBapcbka aymma (JI. JIMurepko);

(65) Ukr. [Tamnst:] 5 3Hato nesikux aiByat... OOIMY4s B HUX — ouell He 6idipéeu, a Tyllia — IUTIOCKIIA, KPUXITHA, cipa
(O. JleBana);

(66) Germ. Von so einem Médchen kann man leider nur sagen, aufSen hui und innen pfui (MDtl);

b) the opposition of external non-beauty to the beautiful inner world of person (context 67):

(67) Ukr. Xou xnonews i OyB ui 3 nieueil, ni 3 ouell, aje BCi HOTo 00N 32 Jarijany Baady (3 yCHOI MOBH);

¢) the opposition of beauty and mind (Germ. Bild ohn’Gnad’, derog.);

d) the connection of external and internal beauty (contexts 68—69):

(68) ‘The point is, Jeeves, that once more I must pay you a marked tribute.” ‘Thank you very much, Sir.” ‘Once
more you have stepped forward like the great man you are and spread sweetness and light in no uncertain measure’
(P. G. Wodehouse);

(69) Don’t let Gerard’s bullheadedness get one rise out of you. Sweetness and light and firm persuasion
(H. Maclnnes).

In phrasemics, the beauty value traditionally presents sensory evaluation with actualization of sensory-taste
(evaluative row ‘attractive — unattractive’), psychological (evaluative row ‘interesting — uninteresting’) and emotional
(evaluative row ‘desired — unwanted’) types. The semantic space of the positive evaluation of beauty value is 70 %
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(phraseme axiological opposition ‘Beautiful — Outwardly ugly, unattractive’ (70 % phrasemes : 30 % phrasemes)), which
contradicts the well-known thesis about the pejorative nature of the phrasemic evaluation and the exceptional importance
of negative experience for a person. Beauty value is characterized by the absolute domination of a general positive
evaluation (PhSG «Beautiful» — ‘beauty is good”). The morphological features of a person fall within the scope of specific
evaluation blocks of beauty and non-beauty with the domination of negative evaluation: a) positive evaluation — correct
structure of the body, height and broad shoulders (for the man) (Ukr., Russ.); b) negative evaluation — low, high (Russ.),
fat, thin, bald (English, Germ.), humpback and clubfoot (Germ.). The beauty value correlates with the health and mind
values at the phrasemic level of the axiological world’s image.

The perspective of the study is seen in the further processing of the features of the axiological world’s image in
phrasemics and in the deepening of comparable aspects on the material of single-structured and multi-structured
languages.
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THE LEVEL MODEL OF BEAUTY VALUE IN PHRASEMICS
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Abstract

Background: In modern linguistics the theoretical and practical problems of concept «beauty» (Yu. Meshche-
ryakova, |. Okuneva, G. Sadrieva) and beauty value are actively developed (Zh. Krasnobaieva-Chorna). In the study,
beauty value is positioned as a representative of the aesthetic level of the axiological world’s image.

The object of the article is beauty value. The subject of the article are phrasemes with evaluative semantics of
‘beauty’ in single-structured and multi-structured languages.

The beauty value in phrasemics are described by the method of parametric analysis of the phraseme semantic
structure with accentuation of evaluative macrocomponent and the basic method of ideographic linguistics, the method
of thematic fields.

Purpose: The purpose of the article lies in description of the levels of beauty value in phrasemics.

Results: The beauty value has a three-tier structure. The level of comprehension embodies the subject's awareness
of the reason why an object is important. It found that the external objects and their properties will be a priority for the
subject. The search for meaning arises as the basis of the value represented by the initial information of the beauty value
from aesthetic, psychological, and cultural and linguistic-cultural studies: central aesthetic value; a means to develop and
enrich the inner world of person; generated only in the interaction of person with the world, etc. The level of significance —
the level of substantive content, which is characterized by variability, due to the domination of a subjective feature.
Antonymic pair of phraseme-semantical groups represent this level of beauty value: PhSG «Beautiful» and PhSG
«Outwardly ugly, unattractive». The level of experience assumes the predominance of sensory-emotional attitude and
existential-intellectual thinking. The experience of beauty as values arises when a person feels herself holistic, able to raise
her feelings to the ultimate spiritual height. The personal experience of beauty is a special expression of its human value.

Discussion: In phrasemics, the beauty value presents sensory evaluation with actualization of sensory-taste
(evaluative row ‘attractive — unattractive’), psychological (evaluative row ‘interesting — uninteresting’) and emotional
(evaluative row ‘desired — unwanted’) types. The semantic space of the positive evaluation of beauty value is 70 %, which
contradicts the well-known thesis about the pejorative nature of the phrasemic evaluation and the exceptional importance
of negative experience for a person. Beauty value is characterized by the absolute domination of a general positive
evaluation (‘beauty is good’). The morphological features of a person fall within the scope of specific evaluation blocks
of beauty and non-beauty with the domination of negative evaluation: a) positive evaluation — correct structure of the
body, height and broad shoulders (for the man) (Ukr., Russ.); b) negative evaluation — low, high (Russ.), fat, thin, bald
(English, Germ.), humpback and clubfoot (Germ.). The beauty value correlates with the health and mind values at the
phrasemic level of the axiological world’s image.

The perspective of the study is seen in the further processing of the features of the axiological world’s image in
phrasemics and in the deepening of comparable aspects on the material of single-structured and multi-structured
languages.

Key words: evaluation, level of comprehension, level of significance, level of experience, phraseme, phrasemics,
value.
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